
My  Big 
     Beautiful
 Blog Blogging has progressed way Beyond 

sharing stories aBout your holidays 
or posting funny pictures of your cat. 
Smart bloggerS are now making  
money, exploring their creative pursuits 
and even changing the world. 

{ words by andrew gillman and sophie douglas }
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overshare

A 
few years ago, hardly anyone 
knew what a blog was. 
Bloggers were considered 
over-sharers who would 
write about anything ranging 
from their latest breakup to 
their latest recipe. But these 
days it seems that everyone 

is blogging, Instagramming, Facebooking, 
and Tweeting their lives away. And the 
centrepiece of all this activity is usually their 
big beautiful blog.

The blogosphere is peppered with bloggers 
who are mini-celebrities because they have 
garnered such a loyal following. They have 
a legion of fans who eagerly anticipate their 

next post. It’s also littered with thousands 
– possibly even millions – of half-baked 
attempts from bloggers who have uploaded 
one or two posts with the best intentions 
to keep their online journal going, but then 
neglect it as soon as it’s started.

In Australia, the world of blogging has 
evolved significantly over the past two 
years. Once upon a time, when not online, 
bloggers congregated in informal meetups in 
cafes, often discussing the weird new world 
of blogging. Now there are major blogging 
conferences in capital cities around the 
country. These conferences are often themed 
– there are parenting blogging conferences, 
food blogging events, problogging 

extravaganzas held in football stadiums, the 
list goes on. 

More than oversharing
But blogging has become much more than 
simply sharing the minutiae of your life. 
Savvy bloggers are now making serious 
money from their blogs. Nikki Parkinson, 
45, has a blog called Styling You (stylingyou.
com.au), which she describes as “a real-girl’s 
guide to fashion, beauty and life”. Nikki earns 
a full-time income from her blog through 
sponsored posts, advertising and brand 
ambassadorships and so on. However, she 
didn’t plan to be a full-time blogger. 

Nikki first started her blog in June 2008 

nikki parkinson is a 
full-time blogger 
based on the sunshine 
coast. she blogs on 
personal style for 
real women.
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when she was running her own personal 
styling business. After a couple of years, her 
blog grew in popularity and Nikki realised 
she could earn more money blogging than 
from her styling business.

“Everyone’s definition of full-time is 
different but for me it was matching and 
exceeding my previous income as a journalist 
purely through freelance writing for other 
sites and advertising and sponsorship on my 
blog,” says Nikki.

The rise of her blog’s popularity means 
that Nikki has been able to secure lucrative 
sponsorships from relevant fashion and 
beauty brands, as well as opportunities that 
might not have otherwise come her way. 

“Blogging has opened up my audience to 
a national level, so that has then opened up 
opportunities that would not otherwise have 
come my way. These range from speaking 

at events, working with high profile brands, 
travelling on behalf of brands and being 
sponsored to attend the world’s biggest female 
blogging conference, BlogHer in New York. 
“My plan is to keep doing what I’m doing, to 
connect with new and existing readers and be 
open to opportunities that come my way and 
feel right for me. This is pretty much how I’ve 
operated my business to date and I think it’s 
a good thing. If I’d stuck hard and fast to my 
original business plan in 2008, I would not be 
doing what I’m doing now.”

Journal your obsession
While Nikki’s blog grew from her business, 
Christine Butcher shows that you can have 
a successful blog based just around your 
interests.  Christine has always been obsessed 
with hair. Even when she was working in 
her corporate job, colleagues from all over 

the building would make a point of stopping 
at her work station to check out her hair 
style of the day. So it probably comes as no 
surprise that she actually started blogging 
about, you guessed it, hair. That’s how the 
blog Hair Romance (hairromance.com) was 
born in 2010. Initially, Christine just blogged 
in her spare time, taking photos of her hair 
and posting instructions on how to achieve 
her look. She soon gained an audience of hair 
enthusiasts from all over the world.

By April 2012, Christine knew she was 
onto something and quit her job to blog 
full time. “I really started Hair Romance as a 
hobby. I love to talk about hair and thought 
it would be fun to just share some tips about 
how I do my hair. The site has grown so 
quickly. It still really surprises me how fast it 
has all happened,” says Christine. 

It was about six months after I started the 
site that I really began to see Hair Romance 
as a viable full time business. I always worked 
on the site at a full time level ... I was up late 
every night and every weekend researching, 
writing and working on the site. I’d do all 
that for the fun of it, so it’s the best kind of 
bonus to be able to make money from what 
I love doing.”

On the back of this, Christine has seen 
how blogging can work successfully as a 
business model. Through her blog, she sells 
ebooks about hair.

“I draw the majority of my income from 
my ebooks, and I also consult with brands 
and collaborate to form promotional 
partnerships. This is usually a mix of 
sponsored posts and advertising. I also use 
some affiliate links but that income is quite 
small for the effort and I do some freelance 
writing too. 

“I’m now also offering a social media 
consulting package, called a ‘Social Media 
Make-Over’, to salons and small businesses 
in the beauty industry.”

After witnessing the success of Hair 
Romance, Christine has recently launched 
another blog focused on her other interest … 
this time about nails. 

romancing the hair 
christine butcher 
turned her obsession 
with hair into a 
money-making blog.

➝

LATTE BLOGGING FEB 15APPROVED.indd   43 18/02/13   10:50 PM



44  |  business chicks latte

“It seemed a natural fit to start 
Nail Romance (nailromance.
com). I see it as the little sister 
site to Hair Romance. Both 
sites share a fun view on beauty. 
Plus hair and nails are both made from 
keratin, so they work well together!”

Of course blogging is the kind of activity 
you can do from anywhere as long as you 
have a laptop and internet connection. You’re 
not tied to an office, you don’t have to be 
based in a particular city and you can travel 
the world. That’s exactly what Christine and 
her husband have done. Since then they have 
launched Mr and Mrs Romance, a lifestyle 
blog that focuses on, in Christine’s words, 
“travel, easy entertaining and our often 
clashing opinions.”

She says: “Mr and Mrs Romance is run by 
both my husband Jim and myself. We both 
love writing and wanted to create a site that 
had a he said/she said element to it … It’s 
unusual in that it sees the world from both 
gender perspectives.”

Money froM your blog 
The changing face of the blogosphere has 
given ordinary people a voice. You no longer 
need your own TV show or nationally-
syndicated newspaper column to get a 

following. Industry pundits describe some 
bloggers as creating mini-media empires. 
Media personality Mia Freedman has 
successfully parlayed her personal blog, 
Mamamia, into a much broader online 
magazine, which is attracting big name 
advertisers and sponsors.

However you don’t have to be a 
famous blogger to take advantage of these 
opportunities. 

Founder of SocialCallout.com, Katrina 
Allen says that the playing field has been 
levelled when it comes to bloggers looking 
to brands and businesses for sponsorship and 
advertising opportunities.

“Once upon a time you had to be a major 
brand like Coca-Cola – with a big budget – 
to drop a lot of cash on advertising. Typically 
you advertised on expensive billboards, glossy 
magazines and high-rating television shows,” 
says Katrina, whose business connects 
bloggers with brands.

“Now it is so much easier for a small 
brand – even if they are a solo operator – 
to find bloggers who would be interested in 

writing about them. Brands and businesses 
use SocialCallout.com like a dating service. 
Bloggers look for brands that are the right fit 
for their readership and vice versa.

“We’ve had brands as big as Target but also 
small Etsy stores like jewellery designers who 
want to get exposure amongst bloggers.”

Katrina says that you get what you pay 
for. “Like anything it is a case of supply 
and demand. The bigger the readership a 
blogger has, the more they can expect to 
be paid by brands. Bloggers with smaller 
readerships typically adjust their expectations 
accordingly. The beauty of blogging is that it 
is all within your control. If you grow your 
readership, you can charge more and attract 
more brands.”

It’s important to note, says Allen, that 
most bloggers are very protective about their 
own ‘brand” and “voice”. Some will only 
work with brands where there is a very clear 
fit and the majority are careful to adhere to an 
unofficial code of ethics where they disclose if 
they have been gifted an item or if their blog 
post has been sponsored in some way.

building a profile 
But blogging isn’t all about making money 
and getting sponsorship and advertising. 
Some use it strategically as a way to build 
their profile. 

Author, columnist and blogger Kerri 
Sackville doesn’t earn any income from her 
blog but she has found it invaluable as a way 
to connect with fans of her books When My 
Husband Does the Dishes and The Little Book of 
Anxiety. “My blogging career actually began 
with Twitter. I’d been on Twitter for about 
a month and really enjoyed sending out 
funny messages in 140 characters,” says Kerri. 
“I started to develop a nice little following, 
and then a few people asked if I had a blog. 
I’d never considered blogging, but I figured it 
was worth a try. 

“I began the blog in May 2009, and very 
quickly got into the groove of posting two or 
three times a week. The response was great 
and my readership continued to grow.”

It was this growing readership that actually 
led to Kerri’s book deals, largely because her 
eventual publisher could quickly see she had 
a loyal fan base that lapped up everything she 
wrote. “I honestly didn’t start the blog with 
any great plan, it was just a fun way to be 
able to express myself without the constraints 
imposed by columns or articles in traditional 
print media. 

“I began writing a book at the end of that 
first year. I mentioned this to a couple of my 
Twitter friends, and one of them contacted a 
book agent and told her to watch out for me. 
The agent read my blog and liked what she 

kerri sackville’s  
blog attracted the 
attention of agents 
and publishers. she’s 
now written two 
books.
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saw, so called me in for a meeting and offered 
to represent me. I was ecstatic! 

“By the time my book was finished she had 
several publishers reading my blog and waiting 
for my manuscript. My blog was absolutely 
instrumental in getting me a book deal, firstly, 
because it got the publishers interested in me, 
but even more importantly, because I had a 
proven social media profile – a solid following 
on Twitter and on my blog – so I was a pretty 
safe bet.”

blogging for social good
Blogging can be used for more than money-
making or profile-building. Eden Riley began 
blogging at Edenland (edenriley.com) in 2007. 
Her posts are intensely personal and range 
from family to social issues and the state of 
the world. She won the Best Australian Blogs 
competition in 2012 and is often asked to talk 
about the world of blogging on TV and radio. 

“I started blogging in 2007 specifically to 
document my IVF process,” says Eden. “I 
kept blogging after I became pregnant, then 
right before I had the baby my husband was 
diagnosed with cancer so my blog kind of 
morphed into a ‘hold it together’ thing. I 
received so much support, these days I blog 
about everything.

“[I am so grateful to] my readers, and 
also fellow bloggers. The emails I receive 
are extraordinary. The creative outlet of a 
blog is immense, and only limited by my 
imagination.”

 Her blog shows that blogging can transcend 
borders and demographics. Even though her 
posts are of a personal nature, her large and 
loyal following has come to the attention of 
brands who want to tap into this readership.

For example, Maybelline New York 
sponsored Eden to attend BlogHer conference 
in 2012. Apart from the financial benefits 
she can gain through her blog, Eden has 
also played a part in the rise of popularity of 
“blogging for social good”. Last year she visited 
both India and Africa with World Vision.  

“I went to the Problogger Blogging 
Conference in Melbourne in 2011 and met 
the social media team from World Vision 
Australia. I passionately believe in blogging 
for social causes, and have sponsored a child 
with World Vision for over 10 years. I put one 
World Vision ad in my sidebar, gave them tips 
on the blogging world, and struck up some 
friendships with these really caring people. 
When they asked me to go to Africa I jumped 
at the chance. It was so audacious, to go over 
there by myself.

“It felt like the entire Australian blogosphere 
were behind me, spreading the word and 
sponsoring children, making donations. It 
was the most worthwhile and life-changing 

something to say. We all want to be heard. I’m 
also now writing a memoir, which is exciting.”

all about coMMunity 
Bloggers agree that they are typically not 
undertaking a one way broadcast. The focus 
among bloggers tends to be on relationship 
building and creating a sense of community 
among their readers. Connections are made 
via the comments section and many bloggers 
establish firm friendships with other bloggers 

“ [I am so grateful 
to] my readers, 
and also fellow 
bloggers.  
the emaIls I 
receIve are 
extraordinary. 
the creatIve  
outlet of a blog 
Is Immense, and 
only lImIted by 
my imagination.”

thing, and I’m so honoured to have gone. In 
November last year they did a bigger trip

with four bloggers to India, shining a 
spotlight on slums, child abuse

and poverty, and the amazing things that 
World Vision do in the world.

Combining that with the force of social 
media and blogging has been huge.”

Excited about the opportunities blogging 
has afforded her, Eden says that above 
everything else, the blog has given her a “voice”.

“I’ve been blogging for almost 
six years now, I’m not exactly sure 
how my blog will evolve in time. 

I’ll always be grateful to my blog, because it 
has allowed me to hone my voice and who 
I am in this weird public space. And each 
Friday in 2013 I’ve started a series called ‘Street 
Talk’ where I walk up to a person in the street 
and interview them about their lives. “It’s a 
relief, to take the focus off me. I like showing 
that everybody has a story, everybody has 

online well before they ever meet in person. 
This has led to the rise of blogging 

conferences in Australia and the world. They 
give bloggers the opportunity to meet face-to-
face people they have been getting to know 
and reading about online. 

One such conference is the popular Digital 
Parents conference run by Sydney blogging 
advocate Brenda Gaddi.  It started life in 2011 
as the Australian Bloggers Conference as a way 
for Brenda to connect with fellow bloggers she 
had only interacted with online.

“We thought that only just a few would be 
interested in coming along but we had almost 
200 attendees and they came from all over 
Australia. So that was awesome!” says Brenda.

“In 2012, I’ve decided to narrow the focus 
to just the mum/personal bloggers and 
rebranded it as Digital Parents Conference. 
We had about 200 attendees. And this year, 
we’re expecting around 200-250 bloggers.”

Even over this relatively short period of 
time, she has noticed an evolution in the way 
the blogosphere operates. 

“I think the blogging space is a lot more 
sophisticated right now. Brand and blogger 
relationships are savvier and much more 
business focused. If a blogger wants to take 
their blog to the next level – to make a business 
out of it – there are definitely opportunities to 
make that happen. Brands understand the 
value of bloggers. They see bloggers as content 
creators with authentic voices that they can 
partner with to help tell their stories.”

She notes that thanks to these changes, if 
you have a sufficiently large readership, 

eden riley won the 
best australian blogs 
competition in 2012 
for her personal 
stories of life, love 
and social good.
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you could make a good living as a blogger.
Brenda says that an average blogger that may 
have 5,000 to 10,000 unique visitors a month 
can expect to make some “pocket money”. 
However uber-bloggers with 50,000 to 
100,000 unique visitors a month can charge 
up to $3,500 per sponsored post. She adds: 
“If you include a formal brand ambassador 
relationship into the mix, the blogger could 
potentially make a proper salary out of it.”

building an audience 
But going from small time blogger, where 
your only readers are your best friend and 
your cat, to one who is recognised on the 
street and courted by brands is a gradual 
process. Many people work on their blog 
after hours while holding a full- time job 
before taking the plunge and going into 
blogging full time.

For instance Jen Bishop, of the blog The 
Interiors Addict (theinteriorsaddict.com) 
was working full-time as the editor of a 
business magazine when she started her blog 
in 2011. So fast was its growth in popularity 
that by October 2012 she was able to work on 
her blog full-time.

Interiors Addict now receives 25,000 
visitors a month, has more than 5,500 fans 
on Facebook and more than 3,000 Instagram 
followers. (You can read more about Jen in 
Your Style on page 40.)

Melbourne-based Cheryl Lin has yet 
to take the plunge into full time blogging. 
Currently working as a senior internal auditor 
at a financial institution, she started blogging 
in 2010 at BusinessChic (businesschic.com.
au), which is about fashion within a budget 
for the working woman. 

“There are lots of reasons why I started 
BusinessChic,” says Cheryl. “First, my 
brother had a really great cycling blog, and I 
liked his body of work and the opportunity he 
had to pursue his interest and document his 
community. I liked the conversations he was 
having with people in the industry because of 
his blog. I found that really exciting.

 “Second, I had friends starting corporate 
jobs who were asking me for advice on what 
to wear to work. I was snapping photos of 
my daily outfits and sending it to them and 
thought that we couldn’t be the only ones 
looking for ideas on what to wear to work.

I’ve also long been a fan of streetstyle blogs 
like Garance Dore and The Sartorialist, I was 
always saving images that inspired ideas for 
my office attire and thought that it was time 
to dust off my high school photography skills 
and have a go photographing the stylish folks 
I saw on my way to and from work each day.

“And finally, I love fashion magazines but 
felt that the aspirational prices and styles 

weren’t something 
that made sense as a 
working woman with 
a mortgage. I love nice 
things but I also think 
it’s really important to live within one’s 
means and felt that by showing what real 
people were wearing, I’d be able to show how 
style could be achieved within a budget.”

Even though she does this after hours, 
Cheryl has been able to take advantage of 
many opportunities that have come her 
way including attending L’Oreal Melbourne 
Fashion Festival. “I do the occasional 
sponsored post when I feel that I’m genuinely 
interested in a product for my audience of 
time poor professionals who need stylish 
options, fast!

“Having the blog has led to some really 
great freelance opportunities. I freelance to 
small businesses to set them up on social 
media and help train staff to create relevant 
and engaging content.  I also contract to 
Tourism Victoria to showcase one of my 
favourite retail and food precincts to visiting 
journalists.”

A smart way Cheryl has kept readers 
coming back to her blog for more has been 
through her Little Black Dress Project, where 
she photographs the same dress for 52 weeks, 
accessorised different ways. This journey 
will now be exhibited at this year’s L’Oreal 
Melbourne Fashion Festival from 1-31 March 
2013. She is also writing a book The Little 
Black Dress Project. 

If you're ready to share your stories with 
the world, perhaps it’s time to start your 
own blog. You can write about whatever 
takes your fancy. Whether your interests 
are cooking, leadership, style, bike-riding or 
writing, your mini-media empire might just 
be around the corner. 

  

 

 

 

2013 
Blogging 
conFerences
Digital Parents 
conference 
 * sydney, 20-21 March 2013. 
digitalparentsconference.com.au

Problogger  
training event
 * 13-14 september 2013. 
www.probloggerevents.com

eatDrinkblog
 * Perth, November 2013
eatdrinkblog.org

nuffnang blogoPolis
 * Usually held in June 
nuffnangblogopolis.com.au

Best australian  
Blogs 2013
if you want to be recognised 
for your writing, enter the best 
australian blogs 2013 competition 
run by the australian Writers’ 
centre. entries close 28 March 
2013. With over $27,000 in prizes 
to be won, you can enter in the 
following categories:
Personal/Parenting

  * Lifestyle/
Hobby  * Commentary* business  
* words and reading 
Winners will be announced on 
1 May 2013. find out more at 
bestaustralianblogs.com.au

overshare

businesschic.com.au 
is the passion project 
of melbourne 
blogger cheryl lin. 
she photographs and 
blogs about style 
at work.
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